BIZOSOPHY
Pricing

How and why do you currently price your products and services the way you do?

Consider the 5% solution. Ask yourself how you could add 5% to the bottom line
tomorrow without sacrificing quality or service:

How can we dissect our product line or services offered to uncover profit opportunities?

Who will oversee this project?

When will a plan be put in place?

Date:

© 2025 Robert Scott, Coachfirm LLC. All rights reserved. This worksheet is part of the Bizosophy™ program and is
intended for personal and educational use only. No part of this document may be reproduced, distributed, or
transmitted in any form without prior written permission. This content is not intended to provide legal, financial, or
professional advice. Use of this material is at your own risk. For guidance specific to your situation, consult a qualified
professional.



